Nov. 2022

2022 11 ( )
49 6 Journal of Hubei University( Philosophy and Social Science) Vol.49 No.6
( 430072)
. (I NE CHEED TN )
N “ ” . << >>\ << >>\ “ ” o “ ”» “
o « ) K PNKS ) “ ” .
KO3 DA : 1001-4799( 2022) 06-0065-10
DOI:10.13793/j.cnki.42-1020/c.2022.06.014
6 b2
AN
“ ”»
. “© ”» 114 ” R “ ”» }‘A‘L %j << >> “ .
R R ”” (13 ”»” ( ) 43 ” ( )
“« ”» ( ) . ‘@ ” ‘@ » “@ ”
” . “« ” ﬁ: J"i << >> “« .
. “ ”» “ ”»
« » D
143 » 13 » [ ”»
. << . >> n . » (2
.« . ) “ L
» (3 « » @ «
» (5 « » (6 «
©) ( . ) 1963 92 K bs 65 ¢
6 2009 705.706
@) K« y 7« ) N 1988 220
® N :( y 214 b3 ( b3 1980 1418
@ . S y9¢ p, 1962 277
® ( ) G I X ) 1959 237
©® :« ) K ) 381 1983 3871
@ Y ) 4 69 ¢ > ; 2021 1200
1 2022-05-06

(1942-)

)



66 ( ) 49

( . » o oD p)
Q”@(( . >> : “ On@
>> “ On@ “
O”@ “ ”» ( ) .
[ ” 14 ” . 13 »” @
( ) o
113 O”@ [ ”»
o { » “
: »o
“« O,,@ “ OH@
“ On®
( )
@o 14 ” . “« »
o ° “ (
3 s) On@ ( ) 7
@® :( Y 38¢ b3 S ) 2001
() :( Yy 53¢ bs K/ Yy 1634
® S )y 64 Y 2809
@ B y 64 ) - Yy 70
® ¢ » « ) 8 : 2009 317
@ . “ "O “
@ ¢ ), N K ) : 2006 403
Y Y« )y 2 : 1983 333
@« Y 6¢ > : 2015 106
) ¢ ) 63¢ . p, : 1979 1320
o K« Yy 11¢ ) : 2009 214
@ : ( Yy 68¢ Yy 2237
(&) ¢ : >« ) . : 1997 161

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



6 67
)
()
() ) 7 “
“ - - 7 - « » “ 7
“« » o« » o« » o,
¢ D ¢ D (O A G N G (NG N
§ » N
N § PN ( »
{ »
¢ e ( )
« "
»@ o »
( » » ; « » ;< »
o ( y “ 7
O 2| 5 \ . .
> ) o « »
( ) “© 7
“ 7K » ”( . . . )
( DK PAKS ) .
¢ 2 )« ) )
. )
N N 1917
§ p, § »
( )
( M ( ) ) 18 ( .
\ N ( N )~ ( N
.. ) @
( )
€ ) . ®,
» ( » “ N ”
o ¢ 33¢ ) 1973 9%67 .
@ 8 A« > 1« ) 2013 5
® S ) 130¢ ) 3319
@ I » « Y 14 2016 ¢ ) 1985
( ), 2016
® K¢ ) 1982 K ) 1982

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



68 ( ) 49
4—11 (
) (4—14 ) OR { »
(194) . ¢ M 1946)
o (
PINKS PIKS PNK¢ )
. @,
()
1. “ oo« ”
{ 35 | ) o
¢ ) 200 “ (K« ) K¢ DK )
N N SN G NK¢ Y o« ) K ) )
§ » . « »
“«o .7 L) @
{ »o“ oo 7@,
§ $200 ” ”
“or . “ "« » K » NS » .
§ » NK¢ » NS » K » K » K » L » .
§ » NK¢ » NKS » NKS » NKS » K » NKS »
K¢ » K¢ » NKS » ) “ 7
¢ 2« )« DK PN by
“ 7 o D . §
) N (G
( »348 ( »
( N N N N
N N N N N N N 24
) o ) ¢ )
§ »
7o K » “ 7© ( » “
{ PIKS PIKS » “ oo 7. » « »
. « » » { » 14 ( »
( » 27 . « »
) S ) 1955 K« ) .
. 1959 : ( » : 1993 4 »
: 1983
@ K D) : 2013 ; ¢ ) 2020
® . ¢ DI K p; 1988 1
@ :« ) 151 . ) 1975 3983
® K¢ ) « Yo . 2018 274
® N p) : 2011 1

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



69

6
4 » N 4 » o ”
”@ R
“« o ¢ Y150 . Y640 | 254 . (
»250 . ( »228 . ( Y100 . ¢ Y126, »300 “
“ 7 { »400 “
2. 13 »
13 “ << >>
100 . ¢ »30 .« Y366 . Y60 . ¢ »228
( 62 (¢ »250 . ¢ »100 . ( 280 . ( Y100
( pa ( 3100 ( »180
( 80 ( Y920 8 ( Y132 2 1140
{ »100 1« $1220 8 »270 1599
“ 77@ [ [ ”
{ Y4 { )26 { )22
¢ »80 . ( »50 . ( Y40 | ( Y40 ( »80
( 14
1936 “ @),
NG
<< >>O << >>O”@
: 7’@0 (
)
(1% )7@
. ( ) ‘.« )«
)« »; ( ( N @ “ ”
¢ 2 )« p) “
® K« bs . : ( ) 2006 1
@ K Yy 81¢ » o« 1965 698
® K > 1936 127.141
1936 § ) Encyclopedia Dealing with Government
@ N : ( y : 2009 51
® K¢ bs B¢ ) 110 ¢ Yo
) : ( Yy 1« Yy 24.39
@ Yy 16¢ . b3 1982 380

Y



70 ( ) 49
[ ” . << >> [43 »
<< >>\ << >>\ << >> “ 2 “ I3 .
C { Y (K« PIKS PN § » « ) . «
>> << >> ) Ov® “« »
N “ 7 “ o ¢ y o« » ¢ »
<< >> o”® “« »”
() « » o« »
“ ”» << >> “ » << >>( )
[ 77@0 17
. () .
() . .
. (D 2 O NE S NE QD NE G
“ . . « » { » .
O”@ . “
46
{ » ( )
“ ¢ » { » .
(D NE G (O ( )
¢ X ( P )) o ()
113 ”» << >> << >>
() ¢ )
. { » « )
¢ (O NG ¢ ) o« ). «
P (D NE R N G ” (G
( ) -
J©
) O”®
(S
o :« >« ) 2006 344
@ :« Y « Yy 349
® K » 53¢ ) K¢ Yy 1633 . ¢
@ . Y Y o61¢ ) ¢ Y 1681
® ¢ . D) 2003 14
© K4 » 2« > K4 ) 645
@ . ( Yy 3¢ ) K¢ Yy 653
) 4 y 133 . ( . ) ( ) KD I

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



6 71
( » ¢ -
@, ¢ ) .
“ i { » @
( »
o ( » .
( ) ®, N »
“ ¢ € Yo, ¢ D
( y « » ( ) ( ) ( )
( » ( » “
o ( » (N » D ®, (
» o
¢ D ( » “ory “ 7
¢ yo o7 “ ‘ T 76, ( »
( ) ( )
( ) ( ). » “ 7 ( »
¢ D
( ) - £ ) ( .
) ( ) “ o ( »
NN § y " ( ) §
A ( P, ¢ D
¢ D “ ”
( ) “©o 7o L »
() ¢ )
§ » ( » ( »
( ) “ ) ( »
17@
{ » “« o7
) . S b3 : ( ) 636
@ I )3 ) . 2004 65
® K4 ) 53¢ ) 2410
@ . K )  ( ) 636
® G y 86 ) : 1986 2206
® S Y 2¢ ) 4 ) 645 .
@) B¢ ) 43¢ p) S ) 2041

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



72 ( ) 49
( s ) ) ) “
7@, ( »
“ . » { )« )
( ") (G
(80) (G| (G ¢ )
“ “ (NG (G
¢ )20 49 (1) ( DAK G NN G N
PNK S NE G NG N I ) (O A X G N G N R NE G NK
PAKS PANKS > )5 (3) (« PANKS ) )9
(¢ X< 2 2 2 )« DINE G S I ()
(¢ 2 2 )
§ » N . ( « PNKS PNKS PNKY PNKS »
) ( « PIKS » )N ( « )« » ) - ( « »
) o “7 « » ¢ 2« )
“ 7 § » { DI G NK{ »
¢ 1< D . o ¢ D (G ¢ D
D ) X
) I D N G “« oo« ¢ ;
‘ 7 € ) (O NE G K
<) (N D NE D NE QR 2
“ ( » “ 7
. “ ¢ ) (DK R NE G NK |
) “« _ »
( PN § PN § »
€ DK )
o { »
@ Lo "®
«“ "®
“ ” (§ » ( )
( Do
“ {
» “
@ . ¢ )14 p, ¢ ) 1231
@ :« ) « Yy o361 .
® K¢ . ) « y 3 2014 405
@ K . ) : 1998 3.

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



6 73
€ X ) § »
( )] 17 82 (1211) .
[ 77@ R .
u<< >> ” R “
” “ ”® . . “ 9
K4 » o 4
>> . 9 @ ( “ » 13 ” ) “
[3 ” R (
) o o “ 7
N . ” @
R 71@ .
- o << >> - o
“ ”” “ »@ R
“ ” @ R
o ( 51) —
«“ o << >> N << >> \
{ » ”® N N N « ” “
”@ .
{ » “ A » (0« » ) o
§ p) { » o« »
{ p { ) 155 { . »
() 2 () 38 () 39 () 18
@® :( Yy 56¢ ) 2502.2498.2523
@ S ) 1( bs 1992 18
® RS )y 1( bs 29
@ S ) 56¢ Y 2502.2498.2523
® S ) 56¢ Y 2502.2503
@) 4 ) 3¢ ) 1965 137
@ : Y 88¢ Y 3613
S Y 8¢ Y 272 .
@ ”

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



74 ( ) 49
<< >> I3 ” . « ’” . “ ”» R
(79) . . .
Y Al <<
N ( ) ( N12 44 522 ( )
Y AY ) ) “ ”®;
[43 7 ”@; “ 9 ”@0
4 “ 7 : :
77@0 “ b2 @o << >>
<< >> @0 [ ”» [ ”O
“@ ”» << < >>> “
@ { »
“ » R << >> R
o J®
{ » “
on@ I3 ”
@®  ( Yy 9¢ by 1994 424
@ K4 Y 4( Yy 196
® K4 Y 4( Y 195
@ B¢ ) 8¢ ) 374
® ¢ )« ) “ 7 .
@) ¢ y « p) 2015 12
@ S XS > . . 2001 66
S PEKS y 12
©) Y PEKS Yy 13

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved.

http://www.cnki.net



170 ( ) 49

Critique of Diachronic Analysis Approach and Tradition of Pre-gin State Institutional Culture
in the Chinese History Research

FENG Tian-yu

Institution is a rule constructed by human beings to restrain one’s own behavior. It is the collection of habits regulations and
commandments formed in the process of material and spiritual production and it plays a structural role in the process of history.
China has a long tradition of interpreting institutional cultures. Ancient historical works represented by Shangshu ( Book of
Documents)  Shiji ( Historical Records) and Hanshu ( Book of the Han Dynasty) were keen on the description of institutional
cultures. “Dian Zhi Style” represented by “TONG” and “DIAN” has become an important historical style that has been handed
down from generation to generation. Chinese historians are keen on the interpretation of the state system as a cultural phenomenon
which has become a profound tradition of historiography. Historical Records Book of the Han Dynasty Three Links and the Three
Etiquettes are the key structures which have been elaborated by modern historians. The system of ancient China focuses on “Zhou
system” and “Qin system”. “Etiquette” is the ancestor of the system and “Three Etiquettes” is a description of the Zhou system
and its theoretical form a systematic record and creative interpretation of the rites which is actually a mixture of the Zhou system
and the later Zhou system. The Spring and Autumn Flourishing Dews Shiqu Discussion and Bai Hu Tong Yi become the

representative works in the elaboration and reform of the Zhou system in the transition between Zhou and Qin dynasties.

Analysis on Consumption Development of the Shaanxi-Gansu-Ningxia Border Region
during the War of Resistance against Japanese Aggression
—Based on the Evolution of Regional Consumption Structure

QU Shang HAN Jiong-hua

During the Anti-Japanese War the consumption development of Shaanxi-Gansu-Ningxia border region was faced with many
unfavorable internal and external factors. In the process of developing consumption in border regions the Communist Party of China
has continuously deepened its understanding of the relationship between production and consumption and has taken a series of
measures to increase production and consumption by widely carrying out the campaign of selfsufficiency in production developing
public and private economies and consumer cooperatives which to some extent has improved the consumption structure and raised
the consumption level. The consumption development of border region has realized the transformation from blind self-directed
development to conscious and orderly development from development dependent on the outside to independent and active
development and the interaction between the Party government army and people in the development of consumption has also been
enhanced. This laid a solid material foundation and mass foundation for the final victory of the Anti-Japanese War and also
accumulated valuable experience for the CPC to lead the consumption work.

Towards an Analytic Framework for Metaphorical Discourse: A CAS Perspective
LIAO Mei—zhen

Based upon the Complex Adaptive System theory this paper aims to provide a framework for analysis of metaphorical discourse
in terms of micro and macro systems. Analysis of the micro metaphorical system focuses on the interactive mapping of the tenor and
the vehicle in terms of their explicit or implicit textual presence and their resulting or emergent textual patterns in the development of
the discourse while examination of the macro metaphorical system aims to reveal how the interaction between or among micro
metaphors in terms of their repetition or variation may affect the textual construction and organization or the resulting textual patterns.
Authentic and representative examples of metaphorical discourse are also used to illustrate the application and operation of the
framework. The framework aims to help capture reveal and examine the dynamic interactive complex holistic and emergent

nature of( metaphorical) discourse from a unique perspective of CAS.

Transcending Technologicalism: Analysis on Advertising Value in the Category of Value Philosophy
LI Ming

In the category of value philosophy advertising value contains both subject and object dimensions. As the objective basis of
advertising value transmission pattern and information forms reflect the constraint boundary in specific technical conditions. On the
other hand advertising value is objectively seen in the subjective. Whether and to what extent advertising has value depends on the
value assessment and value selection of the subject with specific needs under the specific historical background. The instrumental
value of advertising to advertisers and the social value to consumers are the two different sources of advertising value. Value is higher
than technology and includes technology. The advertising value in the category of value philosophy does not attribute the historical
evolution of advertising form to the single perspective of technicalism but more to construct the core logic of advertising evolution
from the perspective of subject-object interaction of “technical possibilitysubject need ”. The value increment in the object
dimension and the shift of instrumental value and social value in the subject dimension constitute the inherent context. In the
perspective of advertising value the future development of advertising form is manifested as the dialectical unity of comprehensive
theory and key theory pluralistic coexistence and frontier breakthrough.



